Reimageconsumption:
service and alternate businessmodel
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we are to nature, the more we will care for it.
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Were in business to
save our home planet.

patagonia
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shareholders

Who are businesses really responsible to? Their cusior

33 Shareholders? Employeds?
lly, businesses are responsible
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Buy Less Demand More

Buy Less,

What you buy is a choice with Informed buyers will force the
the power to change. Leave

clothing industry to drop their
a lighter impact on people

Demand s
and the planet; join the fight

against irresponsible, fast- Don’t wonder. Ensure your
fashion manufacturing. clothes are constructed mindfully

M o re. and ethically.

Support companies that care for
their people and the planet.

Buy quality, used and
multifunctional gear - wear it,
repair it, repeat.

Hold brands accountable for
what they produce and how they
produce.

patagonia
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J{HOUDINI / THIS IS HOUDINI

Designing for
circularity
since 2001

With nature as our blueprint, we are

designing an ecosystem where materials,

products and knowledge continuously flow.




xHOUDlNl / GOING CIRCULAR

Jesign
principles

Built to last
Less is more
Holistic comfort

Circular




xHOUDlNl / THIS IS HOUDINI

Welcome to the future

Have your favorite gear when you need it, but skip the part of washing, mending and
storing. Fight overconsumption by investing in a sharing economy. We don’t deliver
with robots in flying cars (yet) but this is a step into the future of clothing. Thank

you for being a part of it!
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J{HOUDINI

Ownershipreimagined

Our nWearable multitool so are made to

They can shift attitudes, mindsets and ways of life.

AConsumer so can turn user s, caretakers
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